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diversified,	modern	and	 light	body,	with	no	 immoral	tendencies.	 In	other	words,	we	
define	the	news	report	as	a	beautiful	product	to	the	viewer	and	useful	and	entertaining	
to	the	listener;	it	respects	the	intellect	of	the	receiver	and	submits	hour	after	hour	a	






























































	 	 Twitter		 Facebook	 Instagram		 YouTube		
1	 Al-Arabiya	main	account		 14.5	M	 26.0	M	 3.2	M	 8.6	M	
2	 Al-Arabiya	breaking	news	 20.3	M	  	 2.1	M	
3	 Al	Hadath	main	account	 9.2	M	 11.9	M	 1.4	M	 	
4	 Al-Arabiya	Saudi	Arabia		 1.0	M	 891	k	 	 	
5	 Al-Arabiya	Egypt		 1.4	M	 1.4	M	 	 	
6	 Al-Arabiya	Iraq	 2.9	M	 1.1	M	 	 	
7	 Al-Arabiya	English		 880	K	 1.4	M	 8.5	k	 	
8	 Al-Arabiya	Farsi	 330	K	 319	K	 10.2	K	 	
9	 Al-Arabiya	sport	 4.3	M	 1.0	M	 	 	






































































































































































































































































































































































































































































































































































































































































































































































Every	 individual,	 group	or	 commission	which	considers	 that	a	 relevant,	 incorrect	or	out-of-	
context	news	item	was	transmitted	on	the	screen	of	Al-Arabia,	has	the	right	of	correction	and	
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Participant Information Sheet 
 
 
Research Project Title: 
 
The integration of user-generated content and networked journalism within professional 




You are being invited to take part in a PhD research project. Before making a decision on 
whether or not to take part, please read the following information surrounding the research 
project. If anything is unclear please do not hesitate to contact me for further information.  
 
 
The Purpose of the Project 
 
The purpose of the project is to examine the integration of citizen journalism into Arab news 
networks by using the audience engagement and user generated contents to create networked 
journalism practices. The aim of the project is to to understand and identify the main 
challenges, issues and opportunities facing networked journalism as a practice in these news 
networks. Also, addressing the motivations, verification techniques, ethical implications, and 
gatekeeping process to adopt the audience contents and engagement in the newsrooms and 






The reason why you have been chosen is because this project seeks to explore 
journalists/editors/social media experts’ opinions and practices on the adoption of audience 
engagement and user generated contents in the Arabic news networks.  
 
It is your decision whether or not you wish to take part. If you do decide to take part then you 
will be given this information sheet, alongside a consent sheet that you shall be asked to sign. 





If you decide to participate, an interview will take place to discuss your thoughts on the 
integration of user-generated content and networked journalism within Arabic news channels. 
The interview shall be semi-structured, which means that the questions shall be open ended, 
allowing for you to give your opinion. The questions would focus mainly on challenges, 
issues and opportunities facing networked journalism. The questions also target the 
motivations, verification techniques, ethical implications, and gatekeeping process.  
 
All responses shall be anonymised so that no one can identify you in the study. While the 
interview shall be recorded. I will also keep all transcripts safe and confidential. The data 
shall predominately be used for my research contributing to my PhD. You shall be asked for 
your consent to share this data on the consent form. The data will remain anonymous should 
it be shared with other researchers.  
 
While there are no benefits from taking part in this study, it is hoped that this research will 
contribute to academic debate in the future. 
 
If you have any queries or concerns then my supervisor, Dr. Irini Katsirea can be contacted 
at: i.katsirea@sheffield.ac.uk 
 
This project has been approved by the ethics approval board in the Department of Journalism 
Studies  
 
If you have any other questions then please do not hesitate to contact myself or my supervisor 
(Details below) 
 
Lead Researcher    Supervisor 
 
Aiman Alsaeedi    Dr. Irini Katsirea 
Department of Journalism Studies  Department of Journalism Studies 
9 Mappin Street    9 Mappin Street 
Sheffield      Sheffield 
S1 3JD     S1 3JD 
Tel: 07491475807    Tel: 0114 222 2540 
Email: aalsaeedi1@sheffield.ac.uk       Email: i.katsirea@sheffield.ac.uk 
 
Should you agree to take part in this study, a signed consent form shall be given to you 














Participant Consent Form 
 
Title of Research Project: The integration of user-generated content 
and networked journalism within professional journalistic frameworks at the 
Arabic news channels 
 
Name of Researcher: Aiman Alsaeedi 
 
Number of Participant:  __________________________________________ 
Please tick boxes 
 
1. I confirm that I have read and understand the information sheet related to this 
project.  
 
2. I can confirm that I have had a chance to ask questions relating to this project. 
 
3. I understand that my participation in this study is completely voluntary and that I 
can withdraw at any time with no consequences.  
 
4. I understand that my responses will be kept anonymised.  
 
5. I give permission for the anonymised data to be used in future research. 
 
6. I agree to take part in the research project. 
 
 
_____________________     ________________   ________________________ 
Name of Participant  Date   Signature  
 
 
_____________________     ________________   ________________________ 
Lead Researcher  Date   Signature  
 







Interview Guide and Checklist  
 
 
Summary of the process: 
 
1. General information of the research and interview :  
 
• Explaining the research and aims  
• Pointing the interviews purpose and significance  
• Clarifying the Interview process (period, questions, recording…) 
•  Highlighting consent form and research confidentiality 
• any questions? 
 
2. Providing information sheet 








Current job title: 
Age:   
How long an employee in the channel: 
How long as a journalist: 
 
Defining the common terms  
1. What is your understanding of the terms: ‘citizen journalism”, ‘networked 
journalism” and “user generated contents”? 






Describing the relation with the audience 
1. How do you describe your relation as journalist with the audience?  
2. Al-Arabiya relation with the audience? 
3. How did the social media change the way you deal with the audience?  
4. To what extend does the audience contribute of contents creation?    
 
Networked journalism elements 
1. What types audience contribution in Al-Arabiya (newsroom, TV programs, 
apps, interactive segments …)? 
2. How common is these contributions / collaborations with audience?  
3. Which category do you think the audience participate more (e.g. political, 
information, entertaining or soft news? 
4. Does the channel label these contents in any form (citizen journalism, 
audience contents, UCG ….?)  
5. Why these types of contents are used? Journalist choice / editorial choice 
6. In details, as possible: what is the process of adopting networked journalism / 
user generated contents in Al-Arabiya? 
7. To what extend do you depend in these contents?  
 
Motivations 
1. What are the main motivations for adapting networked journalism in Al-
Arabiya? 
2. Do you think that the audience increase interest in social media forces news 
channel to change the way they deal with them?  
3. Do you think that adapting networked journalism help to increase audience 
trust in the news channel? 
4. How does Al-Arabiya encourage the collaboration with the audience? 
5. Why do you think the audience choose to participate?  
 




1. What are the main challenges / barriers of adopting networked journalism 
or user generated contents in Al-Arabiya?  
2. Main benefits? 
3. Do you think adopting networked journalism process with the research and 
section and verification are time consuming for journalists? Worth it ?  
4. To what extend you think that the audience participation valuable?  
5. Can you think of an example of a story where you/ your colleagues have 
collaborated closely with the public? 
 
 Reshape the newsroom and journalists’ practices   
1. What are the implications of adopting networked journalism on the newsroom 
routine / on journalists? 
2. What are the criteria which used in Al-Arabiya to choose certain user 
generated contents or collaborating with the audience? 
(e.g. picture, videos, tweet, and hashtag …)    
3. Is it Journalist choice or editorial choice? Facts affect the selecting?  
4.  Do you think that journalists are depending more in user generated contents 
and treading topics in social media to get the news?  
5. Does it affect the journalists view and skills? 
6. What does the journalists add to these contents? 
7. How do you evaluate the audience reaction regarding this collaboration?  
 
Verification  
1. How do you verify citizen journalism materials / user generated contents ? 
2. Is it a journalists’ task or the social media team? 
3. Did you face in difficulties in the Verification process? 
4. Do you think the adoption could allow spreading fake news?  
5. How do you deal with: 
- Video from unknown source. 
- Trending hashtag or topic.   
- Opinion, tweet or post from anonymous accounts.   




7. What are and ethical boundaries that you take in consideration in the 
adoption? 
8. Does the channel provide journalists with guideline to deal with the audience, 
user generated contents, and social media?  
(Could you please provide a copy) 
9. Does the channel provide journalists with training regarding these topics?  
 
Gatekeeping role and agenda setting  
1. Do you think Arab journalism is becoming more collaborative? 
2. How has journalists’ control over the news changed with networked 
journalism?  
3. What is the role of a journalist of adopting user generated contents? 
4. How much control needed to deal with networked journalism? 
5. To what extend you think that working with the media audience threat the 
traditional gatekeeping role of broadcasting journalist?    
6. To what extend you think that selecting trending topic, hashtag, videos would 
change the agenda setting from the media provider to the users?    
7. Will there always be a role for journalists?  
 
Case 1 : “I see “ app and program  
1. Tell me more about “I see “app experience with citizen journalism?  
2. To what do you think it succeeded? 
3. How did the audience react on the experiment?  
4.  Why did it stop or inactive in tweeter and the channel?  
5. What could be changed? 
 
Case 2: “Your interaction” program 
1. Tell me more about “Your interaction” experience with the audience?  
2.  The program based on interactivity do what extend is the program interact 
with its audience and allow collaboration?  
3. What are factors involved select topics? User generated contents?  
4. Does the show focus more on the trending topics and videos on social media? 




5. The program is daily providing different type of topics e.g. Political, 
technological, social and soft news, but why there is more focus on soft 
news? 
 
Case 3: Tweet of the day  
1. How “Tweet of the day” segment is selected? 
2. The segment is part of the fourth newsletter, do you consider it as news? 




Anything more would like to add  
Summarize topics  




































































































   
   
   






































































































































































   






   
   












   






   
   



















   













   
   


















   






   
   


















   
   



















   













   
   


















   






   
   












   






   
   



















   













   
   


















   






   
   












   






   
   












   







   













   
   


















   






   
   












   






   
   



















   













   
   







































   




































   





































   




































   





































   






















































































































































































   



























































   



























































   



























































   



























































   


































































































   
 
 
 
 
 
